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Innovation Investment

a. Internal Research and Development

UK Innovation S urvey 2019: Headline findi ngs covering the Creativa work undertaken within your busingss that increases knawledge for
5 5 developing new and improved goods or services and processes . . kel
S b. Acquisition of Research and Development
survey period 2016 - 2018 Acquisiton of Re Davel
Same activities as above, performed by campanies, including other businesses
within your group, or by public or pnvsha research organisations and purchased D
by your business. ,

26" March 2020 Official Statistics

©. Acquisition of advanced machinery, equipment and software for innovation

This release reports on innovation activity in UK businesses in 2016-18 and compares - . X
! vanced machinery and equipment bed

innovation activity to previous surveys. —

‘Computer hardwars LJ

* In 2016-18, 38% of UK businesses were innovation active. This is a decrease compared %
10 49% in 2014-16 and is the lowest level since 37% in 2008-10 Computar softwars -
d. Acquisition of existing knowledge
= Large businesses were more likely to have innovated than small and medium Purchase or licensing of patents and non-patented inventions, know-how and |
businesses (SMEs). In 2016-18, 49% of large businesses were innovation active, A bt CE el i R BoR v of SR oy
compared to 38% of SMEs. ©. Training for innavative activities

Intemnal or external training for your personnel, specifically for the development | ’J
and / or introduction of innovations L

« Production and construction businesses tend to be more innovative than those in
distribution and services. The percentage of innovation active businesses was highest in o Aft o of design o
_ 3 iz 5 Engagement in all design activities, including strategic, for the development or 1
manufacture of electrical and optical equipment (63%) and lowest in accommodation and impiamentation of new ar improved goods, services and processes. L
food services (23%). .
g. Market introduction of innovations

Figure 1: Percentage of businesses which were innovation active, 2008-10 to 2016-18 Changes to product o service design

O
Market research ‘_‘

som Changes to marketing methods u
- Launch advertising "_‘
I 'Internal Research and Development' was selected at question 4.1, in which of
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PRODUCTION AND CONSTRUCTION

Manufacture of Electrical and Optical Equipment

Manufacture of Transpart Equipment

Manufacturing Not Elsewhere Classified

Fuels, Chemicals, Plastic, Metals and Minerals

Food, Clothing, Wood, Paper Publishing and Printing.

Mining and quarrying

m2014-1

o

Electricity, Gas and Water Supply

Canstruction
B2018-1B
DISTRIBUTION AND SERVICES
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Real Estate, Renting and Business Activities —

Metion Picture and \ideo Preduction

Financiel Intermediation

Whelesale Trade (Including Moter Vachicles and Moteorcycles)

Transport, Storage and Communication

Retail Trads (Except Motor Vechicles and Mctarcycles)

Accommodation and Food Services
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Internal R&D
Computer software
Training for innovative aclivilies
All forms of design
Advanced machinery
Computer hardware
External R&D
Acquisition of external knowledge
Changes to product or service design
Launch advertising
Changes to marketing methods
Market research
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Innovation factors Size of business

SME (10-249 Large (250+ All (10+
employees)  employees)  employees)

Improve quality of goods or services 43 45 43
Replace outdated products or processes 36 35 36
Meet reguiatory requirements 32 37 32
Increase value added 32 34 32
Increase range of goods or services 30 29 30
Increase market share 29 31 29
Reducing costs per unit produced or provided 24 29 24
Improve fexibility for producing goods or services 24 29 24
Entering new market 23 18 23
Increase capacity for produced goods or services 23 26 23
Improve health and safety 22 26 22
Reduce environmental impact 20 24 21
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Porental barriers

2014-16 2016-78
Cost facrors
Awvailability of finance 14 79
Diirect innovation cost too high 14 79
Cost of finance 14 78
Excessive perceived econormic risks 12 73
Knowiledge facrors
L ack of qualified personnel 10 75
Lack of information on technofogy 3 7
L ack of information on markels 4 5
Markert facrors
Uncertain demand for innovative & 70
goodsiservices
NMarket dominated by established L 9
businesses
OCrher factors
EU referendum 9 76
UK Government reguialions 9 12
EU reguiations 7 =)
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- https://www.gov.uk/government/statistics/uk-innovation-survey—-2019-headline—findings

- https://assets.publishing.service.gov.uk/government/uploads/systen/uploads/attachment_data/file/873740/UKIS_2019_
Headlines_Findings.pdf

—  httpsy//assets.publishing.service.gov.uk/government/uploads/systenyuploads/attachment_data/file/870611/UK _innovation_
survey_2019_qguestionnaire.pdf

- https://data.gov.uk/dataset/29e719be-534d-4a83-8919-1014b26e89f9/uk-innovation—survey




